
7 minutes 
of fame





We need to become famous 
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“B2B buying behavior shows that two-thirds of the time, when a 

business decision-maker purchases software, they already have a 

brand in mind. And 94% of the time, the buyer ends up sticking with 

that brand. So if you’re not part of the original consideration set, 

there’s no way you’re getting bought.”

Colin Fleming Head of Brand at Salesforce 
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Why is fame important?



RULES OF FAME: 
#1 STAND FOR SOMETHING
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RULES OF FAME: 
#2 BE BOLD
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RULES OF FAME: 
#3 REPEAT THAT AGAIN & AGAIN
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